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media kit 2023



habitat
Published in Spring and Autumn, Habitat is 
New Zealand’s highest circulating home 
title, with the largest eLetter data base.

Habitat is more than a magazine about 
paint.

It covers the full spectrum of design, 
renovation and refurbishment – from the 
smallest to the largest projects with 
an emphasis on colour.

Brought to you by Resene Paints, the 
magazine eLetter and website aim to 
inspire readers to make the most of their 
home.
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no other home title has 
such a large audience
In the month the magazine is mailed out we 
“reach almost 2 million New Zealanders.

In between we reach over 1 million people 
across our digital platforms each month
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Data Sources: Nielsen CMI, Audit Bureau Circulation, Google Analytics, social media platform data and 
publisher's own data. Digital and Social metrics may be used for multiple titles in their individual brand 360°s but 
will only be used once when calculating the Total 360°. Please refer to the treatment of digital hubs in the 
metrics.

• Facebook Reach (NZ Only, 3 mth
rolling avg) 68,814
• Instagram Followers 9,355
• Pinterest Followers1,696
• Youtube Reach (NZ Only) 453,524

Readership 283,000
Circulation 387,167

Website Unique Users (NZ 
Only) 311,807

Email Newsletter Reach 263,066 
weekly
Average opens 83,000
88% of browsers are from New Zealand



affluent, homeowners
Our readers have an average household income higher 
than the national average by 18%, and they have more 
money invested than average.

79% are living in their own home, 37% of those are 
mortgage free.

Being mortgage free and having higher than average 
incomes means that our community can spend on more 
than just the necessities

Top spenders on home and contents and services

The average age of our reader is 52. The prime of life
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digital
Habitatbyresene.co.nz
24 / 7, 365 days a 
week. Regular posts and blogs 
to keep the site fresh
eLetter Habitat of the week –
weekly on a Thursday.
50 weeks of the year to 
263,000+/- subscribers
habitat sends 93,428 more
eLetters than the combined 
total sends of all the other titles 
(172,798)
facebook / Instagram / Pinterest 
/ YouTube – Habitat TV
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http://www.habitatbyresene.co.nz/


rate card costs for advertising
Discount will be given for volume

NZ $

Magazine – only 20 full page equivalents

Right hand guaranteed full page $8,000

Run of book full page $6,950

Second double page spread $15,186

Run of book double page spread $13,205

Half page (one of four) $4,309

One third page vertical (one of three) $3,058

Off the shelf mention $2,363

Weekly eLetter – medium banner $1,500

Weekly eLetter – large banner $2,850

Habitatbyresene.co.nz display advert (per month) $1,125

Loose inserts (per thousand) $POA

We can offer a multi –touch 
point campaign at a tailored 
price

Advertisement 
or custom 

branded content 
in Habitat 

Strategically
timed activity 
on the weekly 

eDM to 260,000 
subscribers

Regular presence 
on

Habitatbyresene.co.nz

Costs exclude gst and Advertising Agency commission
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branded content across 
Habitat commercial 
channels
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Content will appear in Habitat the Magazine, on the Habitat of the Week eLetter 
and habitatbyresene.co.nz

All content created will be available to the Advertiser for amplification across 
their chosen channels or collateral. The Print element will need to appear in 
Habitat the Magazine first. All content can be integrated with Resene colours.

Supplied images and copy integrated with Resene content / colours

Advertiser supplies images and copy. Habitat editors and designers create the 
collateral for print, eLetter and web exposure.

• A - Full page, one eLetter piece that then go lives on 
habitatbyresene.co.nz/news-articles with links to the advertiser site.

An estimated 425,000 impressions

$7,115 plus gst. Not commission bearing

• B - Double page spread, two eLetter pieces that then go live on 
habitatbyresene.co.nz with links to the advertiser site.

An estimated 465,000 impressions

$12,545 plus gst. Not commission bearing

Billed once the print element is approved

• C – Digital only on habitatbyresene.co.nz with links to the advertiser site, 
small blurb and links on 1 x newsletter

An estimated 425,000 impressions

$4000 plus gst. Not commission bearing

Sponsored and Native content

Content entirely created and written by Habitat editorial teams –Habitat 
editors and designers create the collateral for print, eLetter and web exposure 
using our own Studio. This could include set building and video creation. POA

http://www.habitatbyresene.co.nz/
https://habitatbyresene.co.nz/news-articles
http://www.habitatbyresene.co.nz/
http://www.habitatbyresene.co.nz/
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Magazine
Issue Mailed Booking Material Billed

Issue 
39 Spring 
2023

Mailed early 
October 
2023

Tuesday 
1st August 
2023

Tuesday 15th

August 2023
End of October 
2023

Issue 40
Autumn 
2024

Mailed early 
March 2024

Friday 
26th January 
2024

Friday 2nd

February 2024
End of 
March 2024

Digital
Element Frequency Booking Material Billed

Website –
www.Habitatby
resene.co.nz

Monthly One week 
prior

One week prior Monthly, end of 
month

eLetter –
habitat of the 
week

Weekly Three days 
prior

Three days
prior

Monthly, end of 
month

All digital opportunities are subject to availability
Branded content collateral must be supplied two weeks before digital appearance to 
allow time for feedback, creation and Resene approval processes

important deadlines



Production specifications 
and approval of material

All content included supplied advertisements must be 
approved by Resene.

Advertising with fan decks, swatches, colour names and 
stains that are not Resene products will not be accepted.

Advertising with mention of paint resellers that do not sell 
Resene products will not be accepted.

Terms such as “never needs painting” will not be accepted.

Outside of these factors, Resene reserve the right to reject 
content and advertising in Habitat by Resene; print and 
digital channel.

We recommend checking that creative will be accepted 
before proceeding to production.
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Print specifications:

Mechanical Size: 210 x 275 (deep)

Binding: Perfect bound

Colour: CMYK Sizes

Full page Trim: 210mm x 275mm deep, Bleed: 220mm x 285mm (deep)

Double page spread (DPS) Trim: 420mm x 275mm (deep) Bleed: 430mm x 285mm 
deep

Half page vertical: 99mm x 267mm deep

Half page horizontal: 202mm x 131.5mm deep

One third vertical: 65mm x 267mm deep

Digital specifications are:

We can take HTML5 banners that meet the IAB's HTML5 for Digital Advertising v2.0 
guide, jpegs or gifs

Website www.habitatbyresene.co.nz

Home page rectangle

400 wide x 300 high / 72 dpi, HTML5 banners, jpegs or gifs up to 120 kbs and url

Other pages towers

160 wide x 600 high / 72 dpi, HTML5 banners, jpegs or gifs up to 120 kbs and url

eLetter Habitat of the Week

600 pixels wide x 124 pixels high / 72 dpi, HTML5 banners, jpegs or gifs up to 120 
kbs and url



Magazine
Specifications
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Mechanical

Size: 210mm x 275mm (deep)

Binding: Perfect bound

Colour: CMYK

Sizes

Full page

Trim: 210mm x 275mm (deep)

Bleed: 220mm x 285mm (deep)

Double page spread (DPS)

Trim: 420mm x 275mm (deep)

Bleed: 430mm x 285mm (deep)

Inside front cover (IFC), inside back cover (IBC) and 
opposing pages : Image area is reduced due to binding (see 
diagrams over leaf).

Double page spreads should be supplied as single page PDFs 
with 5mm bleed all round.

Single page image area: 210mm x 275mm (deep)

Bleed: 220mm x 285mm (deep)

Outside back cover: same as full page portrait

Material format

Files should be supplied as PDFs using one of the following 
methods (for Mac or PC):

Using Acrobat Distiller

1. Print document to file by selecting PostScript® File 
printer option in the print dialogue window

2. Select Adobe PDF or Acrobat Distiller PPD

3. Select an output paper size that accommodates the page 
trim size, including crop marks and 5mm bleed all round

4. Select crop marks

5. Select composite CMYK output

6. Include all fonts

7. Set transparency flattening options to high resolution

8. Save to create the PostScript® file

9. Launch Adobe Acrobat Distiller

10. Select PDF/X1a as the default job options

11. Drag and drop the PostScript® file into Adobe Acrobat 
Distiller to create the PDF

Exporting from InDesign

1. From the export options, select pre-set PDF/X-1a

2. Select crop marks and 5mm bleed all round

3. Ensure font sub setting is set to 100% 

4. Set transparency flattener options to high resolution

Screen

175 lpi (screen ruling)

Proofs

A colour digital proof is to be supplied with all advertising 
material.

The Publisher accepts no responsibility for reproduction of 
advertising artwork where a colour digital proof has not 
been supplied.
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Advertisement sizes, shapes and technical data



13

Rosezanne Hope-Ross
Commercial Manager – SCG Media
M.+64 2147 5641
rosezanne.hopeross@scg.net.nz

tel:+64%202147%205641


Terms and conditions
Conditions of acceptance of advertising

These conditions are deemed part of the contract issued by SCG Media Ltd.

Contract advertising

Series bookings apply to a specific volume of space which is contracted by the Advertiser for a specific period. In cases where the 
actual space taken for the period falls below the contract volume, the Publisher will surcharge all space taken to the rate 
appropriate to the volume of space used.

Postponement or cancellation of space

This cannot be effected after 5pm on the last day of the month, three months prior to the publication date, or one month prior to 
the digital month of activity.

Material

a. All advertising material shall be delivered to the Publisher without expense to the Publisher

b. Any expenses incurred following copy deadline date in trying to secure material (e.g. freight, couriers etc) shall be recoverable 
from the Advertiser or Advertising Agency and shall be charged out as a disbursement (non-commission bearing)

c. Where new copy or instructions to repeat have not been received from a contract Advertiser by copy deadline date the Publisher 
reserves the right to repeat any previously run copy, or to compose or enter substitute copy at the Publisher’s absolute discretion 
and charge full rates plus production

d. Advertisement material is held at the Advertiser’s risk and is not insured by the Publisher. Material will only be returned on 
request and any material unused for 36 months will be destroyed.

Rate Protection

Should advertising rates change, Advertisers on a current contract with SCG Media Ltd will be given rate protection (i.e. charged at 
“old” rates): – for only two consecutive issues in the case of monthly titles and for one issue in the case of all less-frequently 
published titles – from and including the issue at which any new rate increase takes effect.

Terms

Accounts for advertising space and production are due for payment within 20 days following the end of the month of publication. 
Advertisers and their Advertising Agencies are jointly and severally liable for payments due under any contract. For the purposes of 
this clause the month of publication is the cover date or mast-head date of the publication. In the case of bi-monthly publications 
the month of publication is the first month of the two months shown as the cover date or mast-head. In the case of quarterly, bi-
annual and annual publications the month of publication shall be deemed to be the month of the invoice date. Any costs, fees, legal 
expenses or commissions incurred in obtaining payment are to be charged to the client’s account.

Tax and Levies

Any Government or industry taxes and/or levies are additional to the current rates structure shown on the rate card. GST (currently 
15%) is payable on all payments from a New Zealand source and on such overseas advertising as may from time to time be deemed
liable by the Inland Revenue Department.

General

a. The Publisher reserves the right to decline the insertion of any advertisement

b. The placement of an advertisement is at the Publisher’s discretion – except where a preferred position loading has been paid 

c. Casual displacement, rejection or omission of an advertisement does not invalidate a space order 

d. While every care is exercised, the Publisher will not accept liability for any loss whatsoever incurred through error either in the 
content of an advertisement, or the incorrect appearance of an advertisement.

Terms of Acceptance of Advertising Copy

The Advertiser warrants and undertakes to the Publisher that no statement, representation or information contained in the supplied 
advertisement:

a. is or is likely to be misleading or deceptive or to otherwise infringe the Fair Trading Act, 1987; or

b. is at all defamatory, in breach of copyright, trademark or other intellectual or industrial property right; or

c. is otherwise in breach of any provision of any Statute Regulation or rule of law.

The Advertiser acknowledges that SCG Media Ltd relies on the provisions of this Clause in accepting the advertisement for 
production. The Advertiser hereby agrees to indemnify the Publisher against all losses or costs, legal or otherwise, arising as a result 
of the publication of the advertisement.
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